An Analysis of the Video of Guerlain─ Champs Elysees 
The 1996 video ad of Guerlain─Champ Elysees—is only about 40 seconds long, featuring the famous and stunning French actress, Sophie Marcean, who caught everyone’s attention with her masterful acting as the symbol for the perfume through the film.
  What impresses the viewer in the beginning is the tilt and mighty Triumphal Arch, with its posh décor covering over the pillars.  Meanwhile, the background song “Glory Box” by Portishead is being played along with the lyric “Give me a reason to love you.”  Then the camera lens shifts toward an enraged beautiful lady (who is played by Sophie Marcean) flinging the car door open, getting out of the dark-black sedan, and walking away with anger, directly to the Avenue of Champs Elysees.  Just a second later, the lady turns back, with her long black hair flying half way in the air.  A mysterious smile she gives to the man sitting in the driver’s seat, whose expression is not being showed clearly, as she pulls the door open again to grab a bunch of roses from the car.
  After leaving the car, the lady first keeps looking back to see if the car is chasing after her or not.  She gradually increases her speed of walking and strides over the Avenue of Champs Elysees.  A big smile appears below her reddish checks as all tension is removed.  She takes some deep breathes and lifts up her head toward the sky; she takes off her black coat and throws it over the traffic lights, and throws the bunch of roses toward the sky with pleasure.  At this very moment, the background song plays: “I just wanna be, I just wanna beeeee…. a woman.”  The end of the clip is presented with a light yellow perfume settled toward the right side of the screen, with a line of word “Champs Elysees” juxtaposed with the background Avenue of Champs Elysees.  
In fact, this film is made as a black and white picture.  The perfume bottle is the only thing that stands out as a different color.  All this refers to the Innovative of Woman Intellect.  The color tones (black) of the film suggests the old Woman Intellect, while the light yellow perfume bottle represents the new Woman Intellect.  The bottle bears a design that reminds the viewers of many resorts in Paris, like the Triumphal Arch, the Obelisk, and of course, the Avenue of Champs Elysees (that is how the perfume got its name), which implies that the Innovative of Woman Intellect is congealed from everything great about Paris, the city of Knowledge, Vogue, and Art.  
The bunch of flower stands for the idea of what love used to be in the old days, that is, the rose means the relationship between a man and a woman, which seemed to be fixed and necessarily a happy life together.  Although the lady initially cherishes the flowers for she doesn’t have the courage to abandon the relationship between herself and the man, she gradually finds the pleasure of walking on the boulevard, and finally throws the flowers up into the sky.  The Woman Intellect promises to help the woman become independent without the so-called love between man and woman; in other words, it’s time for a woman to lead her own life as a woman.  
This clip is not only being made to promote the product itself but also raises new idea of the Woman Intellect.  The ad for the perfume is thus designed to encourage more women to pursue their lifestyle as they buy the product.  Each perfume stands for every woman’s new intellect.  The aroma of the perfume is a deep concern for Innovative of Woman Intellect, yet the real fragrance is the coming of new thoughts. 
